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Who is ATIA? 

• Statewide Trade Association for Alaska Tourism

• 600 members

• 50% have less than 10 employees

• Governed by 24 member-elected board of directors

• Official Destination Marketing Organization for the 

State of Alaska

Industry 
Cooperative 
Marketing, 
$750,000 

ATIA Association 
Programs, 
$905,000 

State of Alaska 
Marketing 

Grant, 
$5,000,000 

FY25 Revenues
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ATIA: What We Do







Estimated 2023 Visitation
Winter 

Independent
22%

Summer 
Independent

28%

Round Trip Cruise
37%

Cross Gulf Cruise
13%



Round-Trip 
Cruise, 15%

Cross-Gulf 
Cruise,  12%

Summer Independent, 
52%

Winter 
Independent, 

21%

2022 Visitor SpendAlaska’s Travel Industry:
A Pillar of Alaska’s Economy

• $3.9 billion in direct spend – 2022

• $1.05 billion from cruise passengers

• $5.6 billion in economic impact

• 48,000 industry jobs

• $1.4 billion in labor income

• $157 million in State Revenues - 2023
Sources: Destination Analysts & McKinley Research
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How We 
Spend Our 
Marketing 
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Origin Markets

• Indicators
• Seattle/Tacoma Top Visitation
• Seattle Top Credit Card Spend
• Washington #3 organic traffic
• Target Market for Advertising
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Overseas Markets
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Nordics

South Africa

Switzerland

Brazi l

Benelux

France

Singapore

Ita ly

China

Japan

South Korea

India

German Speaking Europe

United Kingdom

Austra l ia  / New Zealand

Visits from top 15 overseas markets of origin for Alaska, 2023 
(combined markets)



1. Strong Winter

2. Flat Cruise 1.7 Million

3. Increased Air Capacity

4. International Still Rebuilding

5. YTD Bookings Are Variable

2024 Projections



THANK YOU!

Thank you!
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